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Summary: Working as part of Manchester Cycling Lab, this dissertation seeks to understand 

customer travel behaviour in the Curry Mile - a commercial area in the district centre of Rusholme - 

to optimise economic goals for businesses, whilst aiding the city in successfully reducing its carbon 

emissions and achieving its sustainability goals. The empirical findings support decision making in 

how best to improve the area for all key stakeholders with regards to space allocation and transport 

infrastructure planning. To collect primary data, 401 customer questionnaires (170 on-site and 

231 online) and 12 interviews with businesses were conducted. Further, an area assessment 

identified 177 trading businesses, mostly restaurants, and 5 off-street car parks.  

This study suggests that businesses greatly underestimate the importance of sustainable modes of 

transport, particularly bicycle and bus, whilst overestimating the significance of cars and thus the 

need for on-street car parking.  

How do customers travel to the Curry Mile? The most popular mode of transport among the 401 

questionnaire respondents was to go by bike (33.1%), followed by foot (24,1%), bus (23,8%) and 17% 

by car. The majority of respondents travelled to Rusholme by bike, yet only 8% of businesses 

thought that this was their major mode of transport. Students are an important customer base 

for these businesses, with 58% of interviewees stating that students were their major customer.  

 

 

 

 

 

 

 

 

 

  

 

 

 

 

Costumer car ownership: Manchester City Council wards where 

the majority of respondents live: 19% Rusholme (red), 12% City 

Centre (yellow), 11% Moss Side (pink), 7% Ardwick (green) and 7% 

Withington (purple). On average, over 52% of the households have 

no car available (Office of National Statistics, 2011). 
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Visit frequency and amount spent: The majority of respondents spent £10-£20 on each visit to a 

business in Rusholme. Respondents travelling by car were more likely to spend larger amounts, but 

their majority (42%) visits Rusholme only once a month. Respondents who travel by bike, bus and 

foot spend less per visit, but come to Rusholme much more often (33% every day).  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Conclusions: Businesses greatly underestimate the importance of bicycles for their customers 

and thus their businesses, despite the wide ranging benefits of bicycles to the local economy. 

Not only are customers travelling by bike more likely to make repeat trips to local businesses, 

for example, they also have more money to spend as result of their lower travel costs. 

Businesses should and need to be made aware of the potential benefits that investment into 

sustainable transport in the area could bring. They should also be involved in the decision making 

process in order to achieve a successful and sustainable transport system.         

Participants have been asked what would make them 
travel to Rusholme more often. Most stated less 
traffic, more space for cycling and improved 
segregation from traffic for cyclists (see figure).  
 
Quote by online questionnaire respondent 114:  
‘On street parking in Rusholme is exceptionally 
hazardous for cyclists. Being stuck between 
overtaking traffic (especially buses) and parked cars 
pulling out means I nearly always avoid this route’  
 
Quote by interviewee 3:  

‘Parking would always help...more parking would 

always be beneficial’  


